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1 Introduction

One of the most distinctive outcomes of the ForestWell project is an innovative teaching
module in an Augmented Reality (AR) forest environment. The module focuses on
forest wellness, culinary, and tourism, targeting vocational education and training
(VET) providers, learners, and entrepreneurs in the tourism and wellness industry. This
handbook is designed to be a practical guide for them to develop the knowledge and

skills needed to capitalize on this megatrend.

The ForestWell Project is an innovative Erasmus+ initiative focused on vocational

education and training (VET).

FORESTWELL stands for "Forests for innovative tourism and wellness education." It is
the title and acronym of the project, encapsulating its primary focus on:
v' Forests - Utilizing Forest environments as a resource for education, wellness, and
tourism development.
v Wellness - Exploring the connection between nature, health, and well-being, and
integrating these aspects into vocational education and training (VET) curricula.
v' Education - Developing innovative teaching approaches and materials, including
augmented reality (AR) learning environments and short-cycle courses with

micro-credentials.

The project aims to address current trends in forest-based tourism and wellness by
equipping learners, educators, and entrepreneurs with the necessary skills and

knowledge to innovate in these growing fields.



ForestWell contributes to the innovation of the existing VET curriculum by adding
interdisciplinary forest-based content and modules in an AR forest environment. The
teaching module is designed as a short-cycle course with micro-credentials, enhancing
the flexibility of VET and contributing to the upskilling of VET providers and
entrepreneurs in partner countries. It also aims to improve the digital skills of all parties

involved.

The project is rooted in regenerative thinking, sustainability, and social
responsibility. Regenerative thinking is a holistic approach that goes beyond
sustainability by continuously improving and actively regenerating the resources and
ecosystems upon which human activities depend. It is applied in various fields,
including agriculture, architecture, urban planning, and business. The aim is to align
human activities with the natural systems that support life on Earth, thereby creating
a more sustainable and regenerative future. This approach prioritizes sustainability,
innovation, long-term thinking, and adaptive learning. The ultimate goal is to enhance
the well-being of individuals, communities, and nature. Changing mindsets and

attitudes is seen as crucial in this endeavor.

In the context of regenerative learning leadership and communities, the main
objectives of the ForestWell project are:

- To initialize innovative and adaptable learning on forest tourism, wellness, and
culinary that is continuously growing, developing, and adapting.

- To recognize the importance of strong relationships between various
stakeholders, including customers, suppliers, employees, communities, and
NGOs within communities.

- To understand socially responsible leadership by considering the well-being of

employees, communities, and society at large.



The ForestWell project aligns with and contributes to emerging global megatrends in
the well-being and tourism industry by focusing on the integration of forest-based
wellness practices and tourism into vocational education and training (VET). These
megatrends include:

v' Nature-Based Wellness
Increased interest in nature as a restorative and therapeutic resource for mental and
physical well-being. The popularity of activities like forest bathing, mindfulness in
nature, and eco-therapy has grown globally, fueled by post-pandemic priorities for
health and connection to nature.

v Sustainable Tourism
A shift toward sustainable and responsible tourism practices, emphasizing
environmental conservation and the sustainable use of natural resources like forests.
ForestWell promotes sustainable forest management and the creation of new
opportunities for eco-friendly tourism enterprises.

v Digital Transformation in Learning
The use of augmented reality (AR) to create immersive and engaging educational
experiences reflects the trend of blending technology with traditional learning methods.
ForestWell integrates AR into its teaching modules to enhance digital competencies in
VET and align with digital transformation trends in education and tourism.

v' Health and Wellness Tourism
The growing market for wellness tourism, including retreats and activities focusing on
physical and mental health. ForestWell capitalizes on this trend by integrating wellness
modules that include forest-based practices into educational curricula.

v" Micro-Credentials and Upskilling
The increasing demand for short-cycle, flexible learning opportunities to meet the rapid

evolution of the workforce.



ForestWell incorporates micro-credentials to upskill learners and industry professionals,

making them adaptable to the dynamic needs of the tourism and wellness sectors.

By following these global nature-based and wellness megatrends, ForestWell
contributes to:
v' Innovation in vocational education by introducing interdisciplinary forest-related
content.
v' Sustainable economic growth in tourism by promoting nature-based wellness
practices.
v Improved well-being through the incorporation of restorative forest environments

into learning and professional practices

2 Training program overview

The objectives of the ForestWell training program are:

1. Immersive Learning: Provide an in-depth understanding of the ForestWell
concept, emphasizing the integration of forests, wellness, and tourism.

2. Entrepreneurial Skill Development: Equip participants with knowledge and
strategies to enhance forest-based business potential, focusing on regenerative
marketing, community partnerships, and storytelling.

3. Health and Wellness Promotion: Highlight the physical, mental, and emotional
benefits of engaging with forest environments, supported by scientific research.

4. Sustainability and Conservation: Advocate eco-friendly tourism practices and
sustainable development goals (SDGs), promoting conservation and regenerative

use of forest ecosystems.



5. Real-World Applications: Offer practical insights through multimedia content,
interactive exercises, and case studies to help participants create impactful,
sustainable wellness tourism experiences.

6. Community and Business Engagement: Connect learners with like-minded
individuals and industry experts to foster a vibrant community focused on
sustainable forest tourism and wellness.

7. Support for Diverse Audiences: Cater to experienced professionals and new
entrepreneurs looking to explore the intersection of business, ecology, and

human health.

2.2 Content overview

The ForestWell training program is composed of seven interconnected modules that

enable a comprehensive understanding of the business component of forest wellness,

culinary and tourism.

7 46 125hrs

MODULES TOPICS DURATION

Module 1: Introduction to ForestWell Tourism
v Overview of the ForestWell concept, focusing on the holistic benefits of forests
and nature.
v Key topics:
o The ForestWell Concept and its Three Pillars: Wellness, Wellbeing, and
Tourism.
o Benefits of forest-based initiatives (physical, mental, emotional, and
spiritual health).

o Integration of ForestWell into Sustainable Development Goals (SDGSs).
5



Module 2: The Role ForestWell Plays in Conservation, Sustainability and Regenerative
Tourism
v' Emphasis on eco-friendly tourism practices and the conservation of natural
resources.
v' Exploration of regenerative methods to restore and enhance forest ecosystems.

v' Topics on community involvement and sustainable tourism models.

Module 3: Creating Memorable Forest Wellbeing Experiences
v' Business opportunities and strategies within the ForestWell framework.
v Key areas:
o ForestWell wellness and wellbeing businesses.
o Eco-accommodation businesses.
o Culinary ForestWell ventures.

v' Case studies showcasing successful implementations.

Module 4: Innovative Forest Welbeing Product Development
v' Detailed exploration of health benefits provided by forests:
o Stress reduction, immune system support, and mental health
improvement.
o Physical health benefits from activities like forest bathing, hiking, and yoga.

v' Scientific research backing forest-based health interventions.

Module 5: Engaging Storytelling Creating Lasting Impact
v Approaches to regenerative marketing and impactful storytelling for ForestWell
businesses.

v Techniques to attract environmentally conscious travelers.

Module 6: Showcasing Wperiences Using Dynamic Marketing

v Building sustainable partnerships with local communities.

6



v Educational initiatives to spread awareness of forest wellness and tourism

practices.

Module 7: Cultivating Local Communities for Forest Welbeing
v Designing immersive guest experiences that integrate forests and wellness.
v Topics include:
o Qutdoor recreation (e.g., forest yoga, nature walks).
o Healing environments (e.g., natural spas, forest therapy).

o Cultural tourism and authentic local experiences.

Each module is supported by additional resources such as articles, case studies,

quizzes, and multimedia content to enhance the learning experience.

To design the ForestWell Project course with 125 teaching hours for a total of 5 ECTS,
the distribution of lessons across the modules should align with ECTS standards and
the expected workload. Generally, 1 ECTS corresponds to 25-30 hours of student

work (including in-class time, self-study, and assignments).

Proposed Structure:

Allocate hours per module based on content depth and complexity.

125 teaching hours include class time, assignments, quizzes, and self-directed
learning.

Consider modules with different numbers of lessons to balance learning.



Suggested Breakdown:

module title % hours Nr.
hours lessons
Module 1 | Introduction to ForestWell Tourism 15% 18.75 3-4

Module 2 | The Role ForestWell Plays in Conservation, | 15% 18.75 3-4

Sustainability and Regenerative Tourism

Module 3 | Creating Memorable Forest Wellbeing 20% 25 4-5

Experiences

Module 4 | Innovative Forest Welbeing Product | 15% 18.75 3-4

Development

Module 5 | Engaging Storytelling Creating Lasting | 15% 18.75 3-4

Impact

Module 6 | Showcasing Experiences Using Dynamic 10% 12.5 2-3
Marketing

Module 7 | Cultivating Local Communities for Forest 10% 12.5 2-3
Welbeing

Key Notes:

Lesson Duration: Each lesson could be 3-4 hours, divided into interactive sessions,
theory, practical exercises, and discussions.

Varied Learning Modes: Integrate quizzes, case studies, and project work to make
lessons engaging.

Self-Study: Include additional reading or research activities for about 20% of the total
workload.

This distribution ensures balanced learning, covering essential topics in alignment
with ECTS standards.
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2.4 How to Apply ECT Micro Credentials to the
MOOC

A flexible educational resource designed for VET educators and businesses in forest
wellbeing-based tourism. With 7 modules, 31 topics, 125 learning hours, quizzes and
40 case studies, it supports high-quality VET training and operational improvement.
VET educators can adapt the course to their educational framework needs and offer
the ForestWell certificates and ECT-recognised micro-credentials at their discretion.
Business can use the course to enhance staff skills but need certified educators for
formal qualifications. This MOOC's primary aim is to promote sustainable ForestWell

tourism practices and support diverse VET educational and professional needs.

Download Our How to Apply ECT-Micro Credentials Document Here:
DOWNLOAD THE DOCUMENT FROM WEBPAGE

Download Our Customisable ECT Certificate Here: FORESTWELL CERTIFICATE



https://forestwelllearning.eu/courses/introduction-to-forestwell-tourism/
https://forestwelllearning.eu/courses/introduction-to-forestwell-tourism/

3 Modules outline

Each module starts with a description of the knowledge the student will acquire, and a
table of learning outcomes, what the student will be able to do, what skills the student
will acquire, what the student will be able to demonstrate, and performance indicators.
At the end you will find the recommended duration of the lessons, additional material,
selected case studies and recommended learning activities and examples of

assessment.

NOTE:
We have added additional material at the end of each module, more material can be

found in ForestWell learning platform (MOOC), where the list of chapters also includes

a separate chapter on additional material.For further in-depth case studies, please visit
the website under the tab: RESOURCES - NETWORK - CASE STUDIES

The recommended learning activities and assessment examples are based on
pedagogical recommendations, but we encourage you to use the
INTERACTIVE HUB, which is also designed for self-learning, and to encourage
students to take the quizzes, which can be found at the end of each module

on the ForestWell Learning Platform.

Our Interactive AR Learning Hub consists of 3 individual learning
environments:
AR Learning environment: VISIT HERE
Interactive learning tools: VISIT HERE
Massive Open Online Course (MOOC): VISIT HERE
10
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Find this button on our webpage and dive into the forest:

Click here, then click on the LAUNCH button to dive into our AR world

ForestWellness

Slava Bystrytskyi

ForestWellness

(h Share Project

Recommended learning activities:
To integrate knowledge and ensure engagement throughout the course:
v Discussion Forums: Regular discussions on key topics, connecting modules.

v Learning Journal: Students maintain a journal documenting insights and

progress.
v" Team-Building Activities: Collaborative exercises to simulate real-world

teamwork in forest tourism initiatives.

These activities provide a dynamic, engaging, and practical learning environment,

preparing students for careers in forest wellness and sustainable tourism.

11


https://forestwell.eu/interactive-hub/

Suggested asessment methods:

Use clear rubrics to assess written work, presentations, and projects, focusing on
criteria such as clarity, depth of analysis, creativity, and alignment with the learning
objectives.

Encourage students to reflect on their learning and identify areas of improvement for

each module.

You can use followed methods:

v Learning Journal: Evaluate journals throughout the course for insights and
progress.

v Cumulative Quizzes: Use quizzes after each module to reinforce learning and
identify gaps.

v Team-Based Projects: Assess teamwork, collaboration, and final deliverables
for group assignments.

v Participation and Engagement: Track and grade student contributions to

discussions, workshops, and collaborative activities.

This approach ensures a balanced assessment of theoretical knowledge, practical skills,
and collaborative competencies throughout the course:

v Knowledge Assessments (Quizzes, Reports): 30%

v Practical Applications (Projects, Fieldwork): 35%

v Communication Skills (Presentations, Storytelling): 20%

v

Reflection and Participation (Journals, Discussions): 15%

12



3.2 Module 1: Introduction to ForestWell Tourism

Module 1 equips students with foundational knowledge and skills related to the

ForestWell concept, focusing on forest wellness, sustainability, and tourism.

Module 1 overview and content with 6 topics and quiz you can find HERE.

HOME MODULES + FORESTWELL & B O SEdim

Module 1: Introduction to ForestWell Tourism

Module 2: The Role ForestWell Plays in Conservation, Sustainability and Regenerative Tourism
Module 3: Creating Memorable Forest Wellbeing Experiences

Module 4: Innovative Forest Wellbeing Product Development

Module 5: Engaging Storytelling Creating Lasting Impact

Module 6: Showcasing Experiences Using Dynamic Marketing

Module 7: Cultivating Local Communities for Forest Wellbeing

3.2.1 Knowledge

v Understanding of the ForestWell Concept:
o Definition and scope of ForestWell as a holistic integration of forests,
wellness, and tourism.
o The three pillars of the ForestWell concept: wellness, wellbeing, and
tourism.
v Benefits of ForestWell:
o Insights into the physical, mental, emotional, and spiritual benefits of

forest-based activities.
13
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o Knowledge of how forests contribute to sustainable tourism and human

health.

v Global Context:
o Exposure to global definitions and frameworks for wellness, wellbeing, and

sustainable tourism (e.g., SDGs).

o Awareness of the post-COVID demand for nature-based wellness and

tourism experiences.

v' Scientific Basis:

o Evidence-based understanding of forest benefits, such as stress reduction

and biodiversity conservation.

v Sustainability Integration:

o How ForestWell aligns with Sustainable Development Goals (SDGs),

particularly SDG 3 (Good Health and Wellbeing) and SDG 15 (Life on Land).

By the end of Module 1, students will have a comprehensive understanding of the

ForestWell framework and be prepared to explore its application in creating sustainable,

impactful wellness tourism experiences.

3.2.2 Learning outcomes:

Learning
outcome
Skill/Sub-skill

Knowledge/Understanding

Demonstration/Performance

Indicators

Student is able to

Student knows/ is familiar with ...

Student ...

1. | understand and
Explain the
ForestWell Concept

To define the ForestWell concept and
its three pillars: wellness, wellbeing,
and tourism.

To articulate the holistic benefits of

forest-based initiatives for physical,

v Students can clearly define the
ForestWell concept and its three pillars.
v Ability to describe the holistic benefits

(physical, mental, emotional, spiritual)

14
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Knowledge/Understanding

Student knows/ is familiar with ...

Demonstration/Performance

Indicators

Student ...

mental, emotional, and spiritual of forest-based initiatives in discussions
health. or written assignments.

Evaluate the Role | Assess the importance of forests as a | v Ability to analyze the role of forests in

of Forests in | resource for sustainable tourism and promoting sustainable tourism and

Tourism and | human health. wellness.

Wellness: Analyze the impact of forest-based Identification of the impact of forest-
activities on individuals and based activities on health and
communities. communities.

Demonstrate Explain how the ForestWell concept Clear explanation of how ForestWell

Awareness of | aligns with Sustainable Development aligns with SDGs, particularly SDG 3

Global Context and
Sustainability

Goals:

Goals (SDGs), particularly SDG 3
(Good Health and Wellbeing) and SDG
15 (Life on Land).

Discuss the global significance of
forest wellness and its increasing

demand in the post-COVID-19 era.

and SDG 15.
Understanding of global trends in forest
post-COVID tourism

wellness and

demands.

Apply Principles of
Sustainability to

Tourism:

Identify eco-friendly and regenerative
that

conservation and wellbeing.

tourism  practices promote

Develop basic strategies for
integrating sustainability into forest-

based tourism initiatives.

v' Ability to propose eco-friendly and

regenerative tourism practices.
Understanding of sustainability’s role in

tourism and conservation.

Communicate
ForestWell Benefits
to Stakeholders

Present the health and economic
benefits of forest wellness tourism to
potential businesses, tourists, and
communities.

Advocate for the adoption of
ForestWell principles in wellness and

tourism sectors.

Clarity and persuasiveness in

presenting ForestWell benefits.

v/ Tailoring communication to specific

stakeholders (e.g., tourists, businesses,

communities).

15
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Learning Knowledge/Understanding Demonstration/Performance
outcome Indicators
Skill/Sub-skill
Student is able to | Student knows/ is familiar with ... | Student ...
6. | Analyze Case | Reflect on successful ForestWell | Ability to extract insights from real-world

Studies and Real- | projects and their contributions to | ForestWell projects.
World Applications: | health, tourism, and sustainability. Application of learnings to new or
Apply learnings to hypothetical or real- | hypothetical scenarios.

world scenarios.

Lessons Nr.: 3-4

3.2.3 Additional resources

ForestWell Learning Platform: This platform offers comprehensive modules on
ForestWell tourism, including interactive content and case studies.

Forest Well Learning

"Forest-Based Health Tourism as a Tool for Promoting Sustainability": This
chapter discusses how forest-based health tourism contributes to sustainable
development, providing insights into the integration of wellness and environmental
conservation.

Springer Link

"Forest Therapy and Well-Being Tourism: A Literature Review": This article
reviews the potential and importance of forest therapy tourism, offering examples of
good practices and assessing development potential, particularly in Slovenia.

Academica Turistica

16
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"A Summary of Forest Health and Wellhess Tourism Studies": This summary
provides an overview of the development status and research progress in forest health
and wellness tourism, offering insights into future research directions.
SJFSci

"Forest Wellness Tourism Development Strategies Using SWOT, QSPM, and
Fuzzy DEMATEL": This study examines the development strategies of forest wellness
tourism, focusing on ecological and economic benefits, with a case study in Western
China.
MDPI

3.2.4 Case - study examples (CTRL+CLICK on the case
study)

Elamysleidit, Nurmijarvi, Finland (Forest Bathing And Activities) M1 Nature-
Based Wellness, Forest Bathing, Yoga, Food

Forest Selfness™, Cerkno, Slovenia (Forest Therapy) M1 Forest Mindfulness
Lough Key Forest Park, Ireland (Activity & Adventure Park) M1 Rural Tourism
Cooperative.

Nature and Forest Therapy, Iceland (Forest Bathing Activities) M1 Alternative

Healing Retreat Experiences.

3.2.5 Suggested learning activities

Goal: Provide an overview of ForestWell principles, benefits, and its alignment with
sustainable tourism.
v Interactive Lecture: Use multimedia presentations to introduce ForestWell

concepts.

17


https://www.sjfsci.com/en/article/doi/10.16779/j.cnki.1003-5508.2019.02.023?utm_source=chatgpt.com
https://www.mdpi.com/2071-1050/16/9/3609?utm_source=chatgpt.com
https://forestwell.eu/wp-content/uploads/dlm_uploads/2024/07/FORESTWELL-CASE-STUDY-Finland-Elamysleidit.pdf
https://forestwell.eu/download/628/?tmstv=1723833090
https://forestwell.eu/wp-content/uploads/dlm_uploads/2024/07/FORESTWELL-CASE-STUDY-1-Lough-Key-Forest-Park_-Ireland-MMS.pdf
https://forestwell.eu/wp-content/uploads/dlm_uploads/2024/07/nature_and_forest_therapy_fw_case_study.pdf

v Case Study Analysis: Students analyze a successful forest-based tourism
initiative (e.g., Hallormsstada-School).

v Reflection Activity: Students write about how forests contribute to wellness in
their local context.

v Discussion Forum: Facilitate online or in-class discussions on the importance
of forest tourism post-COVID-19.

3.2.6 Suggested assessment methods

Assessment Focus: Understanding foundational concepts of ForestWell tourism.
v Short Quiz: Assess comprehension of key terms and principles.
v Case Study Report: Analyze a real-world example of forest tourism and
highlight key takeaways.
v Reflection Essay: Students reflect on the potential of ForestWell in addressing
post-pandemic tourism trends.
v Participation: Grade contributions to discussions or forums on the role of forests

in wellness tourism.

Case Study Report:

Task: Analyze the Hallormsstada-School in Iceland as an example of forest-based
tourism. Identify key practices and explain how they align with the ForestWell
principles.

Submission Format: 500-700 words report with visuals (e.g., charts or images).

Reflection Essay:
Task: Write a personal essay on how ForestWell tourism could benefit your local area,
considering post-pandemic trends in outdoor tourism.

Submission Format: 300-500 words.
18
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3.2.7 Final Recommendations for Teachers at the End
of Module 1

To conclude Module 1: Introduction to ForestWell Tourism, it is recommended that
teachers focus on consolidating the key concepts while encouraging reflection and
application. Inspire students by emphasizing the transformative potential of ForestWell
tourism, not only as a business opportunity but as a means to contribute to
sustainability and holistic well-being. This will create a strong foundation for their

continued learning.

19



3.3 Module 2: The Role ForestWell Plays in
Conservation, Sustainability and Regenerative

Tourism

Module 2 equips students with the knowledge of forest wellness principles, health
benefits, and sustainability practices, along with skills to design, analyze, and
advocate for sustainable, health-focused forest-based tourism initiatives.

Module 2 overview and content with 7 topics and quiz you can find HERE

DOMOV ~ MODULI ~ FORESTWELL (& B 6O SEdim

Modul 1: Uvod v turizem ForestWell

Modul 2: Vloga ForestWell pri ohranjanju, trajnosti in regenerativnem turizmu
Maodul 3: Ustvarjanje nepozabnih doZivetij dobrega poCutja v gozdu

Modul 4: Inovativni razvoj izdelkov za dobro poCutje gozdov

Modul 5: Priviatno pripovedovanije zgodb, ki ustvarja trajen u€inek

Modul é: Predstavitev izkuSenj z uporabo dinamiCnega trzenja

Modul 7: Negovanje lokalnih skupnosti za dobro potutje gozdov

3.3.1 Knowledge

v Understanding of ForestWell Principles:
o Core pillars: wellness, well-being, and tourism.
o Integration of forests into eco-friendly tourism and health practices.

o Sustainable and regenerative tourism concepts.
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v Health and Wellness Benefits of Forests:

o Mental, physical, and emotional health advantages of forest environments.

o Concepts such as forest bathing (shinrin-yoku) and eco-therapy.

o Scientific evidence on stress reduction, immune system benefits, and
mental health improvements.

v Global and Local Perspectives:

o Alignment of ForestWell initiatives with Sustainable Development Goals
(SDGs), particularly SDG 15 (Life on Land) and SDG 3 (Good Health and
Well-being).

o Case studies showcasing forest well-being practices across the globe.

v Sustainability and Conservation:
o Importance of protecting biodiversity through sustainable tourism.

o Methods to balance tourism activities with ecological preservation.
By completing Module 2, students will be well-prepared to contribute to sustainable and

regenerative forest well-being initiatives, both as entrepreneurs and professionals in

the wellness and tourism sectors.

3.3.2 Learning outcomes

Learning outcome Knowledge/Understanding Demonstration/Performance
Skill/Sub-skill Indicators
Student is able to ... Student knows/ is familiar | Student ...
with ...
1. | Understand and Explain core | The holistic benefits of forests in | v Accurately define forest

pillars and integration of forests | promoting physical, mental, and wellness principles and their
into eco-friendly tourism adn | emotional well-being. benefits in written assignments
helath practicies The integration of sustainability or discussions.

Understand Sustainable and | and conservation practices in |v Present the connections

regenerative tourism concepts. | forest-based tourism. between forest wellness,
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Learning outcome Knowledge/Understanding Demonstration/Performance
Skill/Sub-skill Indicators
Student is able to ... Student knows/ is familiar | Student...

with ...

sustainability, and conservation
in a structured presentation or
report.

v Identify examples of forest-
based activities that align with
the Sustainable Development
Goals (SDGs).

2. | Analyze: Case studies to identify best |v Critically evaluate case studies

Evaluate the benefits of forest | practices in forest wellness and to identify best practices in

well-being on individual health | sustainable tourism. forest wellness and sustainable
and community development. The impact of forest-based tourism.

Analyze case studies to | activities on individual health and | v Provide evidence-based
understand best practices in | community development. comparisons of different
sustainable forest-based approaches to integrating forest
tourism. wellness into tourism.

3. | Apply: Concepts of forest wellness to |v Design a conceptual program or
Develop ideas for integrating | develop innovative and activity that incorporates forest
forest wellness into tourism | sustainable tourism experiences. wellness principles.
business models. Knowledge of health benefits to | v Develop an outline for a

Apply knowledge of health and | create programs that improve sustainable tourism business
wellness benefits to design | personal and societal well-being. plan focusing on forest
impactful forest-based wellness.

experiences.

4. | Advocate: For the importance of forest |v Develop and deliver an
Articulate the value of forest | wellness in achieving Sustainable advocacy presentation
wellness and its contribution to | Development Goals (SDGs). emphasizing the importance of

personal and planetary health. The role of eco-friendly tourism in forest wellness for societal

Engage stakeholders in | conserving biodiversity and health and SDG alignment.

discussions about the | promoting sustainable economic | v Compose a persuasive essay or
intersection of forests, health, | opportunities blog post promoting eco-
and tourism friendly tourism and forest

conservation.
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Learning outcome

Skill/Sub-skill

FORESTWELL

Knowledge/Understanding

Demonstration/Performance

Indicators

Student is able to ... Student knows/ is familiar | Student ...
with ...
Collaborate: With stakeholders to design |v Effectively contribute to a group

Combine concepts from health

sciences, ecology, and business

impactful, nature-based wellness

initiatives that balance tourism

project to design a forest-based

tourism initiative.

for holistic solutions. growth and ecological | v Demonstrate teamwork and
Leverage SDG-aligned | preservation. communication skills  during
strategies for tourism and group activities and peer
wellness projects. evaluations.

Lessons Nr.: 3-4

3.3.3 Additional resources

Discover how Regenerative Tourism Uses Travel as a Force for Good Being
sustainable is no longer enough. Discover how regenerative travel tackles climate
action all while providing a relaxing and restful holiday. Covers topics such as:

v See the positive environmental impacts of tourism first-hand in Andalusia

v Experience the socio-cultural impact of tourism in the Spanish Pyrenees

https://www.barcelo.com/pinandtravel/en/regenerative-tourism/

Embracing Regeneration: A New Horizon in Tourism how to create more holistic
approaches through regenerative tourism. This forward thinking concept seeks not only
to mitigate negative impacts of travel but to actively improve the environmental, social
and economic fabric of destinations worldwide. Through the lens of real examples we
explore the transformative power of regenerative tourism and its potential to redefine
our travel experiences.

https://greeninitiative.eco/2024/04/18/embracing-regeneration-a-new-horizon-in-

tourism/
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Tourism, Regeneration and Seeing the Forest for the Trees ‘I've just come back

from a wonderful week as a Researcher in Residence at Nova School of Business and

Economics (pictured above) in Portugal. My time was divided between giving talks to
share perspectives and stories and being in conversation with faculty, students and
people from the local business community. I was both informing and being informed
about regenerative approaches to tourism with people in different parts of the
world...” It covers topics such as:
v We struggle to see the forest of community for the trees of tourism’s economic
activities.
v We struggle to see the trees of tourism’s social embeddedness for the forest of
community wellbeing and transformation.

https://www.linkedin.com/pulse/tourism-regeneration-seeing-forest-trees-michelle-

holliday-wnoge/

Regenerative tourism: What it is and What are the Benefits? An approach that
learns from nature to radically change

tourism. https://www.etifor.com/en/updates/regenerative-tourism/

Being Regenerative: Your Key to Flourishing in the Future To flourish in the
future, influential business leaders are opening to a new Regenerative mindset that
changes everything from how we re-design and operate our businesses to how we
address the climate crisis.
https://beamincconsult.medium.com/https-medium-com-beamincconsult-being-
regenerative-f4d5b97f3f78

Regenerative Design Institute cultivating skills and deepening awareness of our

place and earth. https://regenerativedesign.org/
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3.3.4 Case - study examples (CTRL+CLICK on the case
study)

Youth Center Marttinen, Virrat, Finland (Resort & Activities) M2 Forest Based
Educational Camps, Forest Based Outdoor Activities.

Blackstairs Eco Destination, Ireland (Forest Tourism Destination) M2
Ecotourism & Environmental Policy.

Mother Earth, Vallanes, Iceland (Farming & Forest Exploitation) M2 Ecotourism

and Environmental Policy.

3.3.5 Suggested learning activities

Goal: Explore the health, ecological, and economic benefits of forests and their
integration into tourism.
v Research Task: Assign students to explore the health benefits of forest therapy
(e.g., shinrin-yoku).
v Practical Design Activity: Create a concept for a wellness program using
forest-based activities.
v Group Debate: Debate the balance between tourism development and forest
conservation.

v Quizzes: Short quizzes on the scientific and economic aspects of forest wellness.

3.3.6 Suggested assessment methods

Assessment Focus: Knowledge of forest wellness benefits and sustainability practices.
v" Research Paper: Explore the health benefits of forest wellness (e.g., mental

health or immune system effects).
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v Presentation: Students present a conceptual wellness program or activity based
on forest wellness principles.

v" Group Debate Rubric: Evaluate participation and argument quality during
debates on balancing tourism and conservation.

v Quiz: Include questions on sustainability, health benefits, and ecological

principles.

2 specific examples for assessment:

Group Debate:

Task: Debate the statement: “Tourism development inevitably compromises forest
conservation.” Teams present arguments for and against the statement.

Assessment: Rubric-based grading on clarity, evidence, and teamwork.

Wellness Program Proposal:
Task: Design a conceptual forest-based wellness activity (e.g., forest bathing retreat
or mindfulness walk) that highlights health and ecological benefits.

Submission Format: 1-page written proposal with an optional visual concept map.

3.3.7 Final Recommmendations for Teachers at the End
of Module 2

Teachers should emphasize the principles of regenerative tourism, focusing on its
benefits for conservation, biodiversity, and community engagement. Use real-world
examples and hands-on activities to help students apply these concepts in practical
scenarios. Foster mindset shifts by encouraging discussions on the broader impacts of
regeneration beyond economics and teach frameworks for measuring success.
Conclude with reflective exercises to ensure students internalize how they can

integrate regenerative principles into future tourism practices.
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3.4 Module 3: Creating memorable ForestWellbeing

Experiences

Module 3 equips students with the knowledge and skills to design and implement forest-

based wellness and tourism experiences that align with sustainable practices.

Module 3 overview and content with 7 topics and quiz you can find HERE

DOMOV ~ MODULI ~ FORESTWELL (& MO SE4im

Modul 1: Uvod v turizem ForestWell

Modul 2: Vloga ForestWell pri ohranjanju, trajnosti in regenerativnem turizmu
Modul 3: Ustvarjanje nepozabnih doZivetij dobrega poCutja v gozdu

Modul 4: Inovativni razvoj izdelkov za dobro poCutje gozdov

Modul 5: PriviaCno pripovedovanje zgodb, ki ustvarja trajen uCinek

Modul é: Predstavitev izku3enj z uporabo dinamitnega trzenja

Modul 7: Negovanie lokalnih skupnosti za dobro poCutje gozdov

3.4.1 Knowledge

v' Understanding forest-based business models and their applications in wellness
and tourism.

v' Developing skills to integrate forest wellness activities like forest bathing,
guided meditation, and nature walks into professional offerings.

v' Mastering sustainability principles in tourism, including eco-friendly design and

conservation efforts.
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v' Exploring innovative approaches to marketing and promoting forest-based
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experiences through storytelling and community engagement.

The module emphasizes the intersection of business innovation, ecological stewardship,

and human well-being, preparing learners to create impactful, nature-driven wellness

tourism initiatives.

3.4.2

Learning outcome

Skill/ Sub-skill

Learning outcomes

Knowledge/Understanding

Demonstration/Performance Indicators

Student is able to ...

Student knows/ is familiar
with ...

Student ...

1. | Comprehensive
Understanding of
Forest-Based Business
Models:

Students understand how to
create and manage forest-
based wellness and tourism
enterprises.

Students learn the principles
of sustainability and their
application in forest wellness

tourism.

v/ Students present a detailed business plan

for a sustainable forest wellness

enterprise, incorporating financial,
operational, and ecological considerations.

v/ Students map out a forest-based tourism
ecosystem, identifying key stakeholders
and their roles.

v Demonstrate understanding by creating
mock business pitches that emphasize

sustainability and profitability.

2. | Sustainability

Integration

Students gain insights into
environmentally conscious
practices in business
operations.

They understand conservation
strategies and regenerative

tourism methods.

v' Students implement a project proposal that
includes specific eco-friendly practices,
such as waste reduction, renewable energy
use, or resource conservation.

v Design a framework for regenerative
tourism that details steps for conservation
and ecosystem restoration.

v Evaluate case studies of existing forest
wellness and

businesses, identifying

critiquing their sustainability practices.

28




Learning outcome
Skill/Sub-skill
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Knowledge/Understanding

Student knows/ is familiar

with ...

Student ...

Demonstration/Performance Indicators

elements of ForestWell

experience

design forest wellness
experiences such as forest
bathing, guided nature walks,
yoga,

natural settings.

and meditation in

3. | Marketing and | Students master storytelling | v Students develop a marketing strategy for
Community techniques and the role of a forest wellness experience, including
Engagement: community partnerships in social media campaigns, storytelling

promoting forest-based content, and customer engagement

tourism. techniques.

They learn how to align |v Create a mock community partnership

marketing strategies with agreement that outlines shared goals for

sustainability goals and promoting wellness and conservation.

wellness trends. v Use data-driven methods to assess target
audience needs and align promotional
materials with global wellness trends.

4. | understand the key | Students acquire knowledge to | v Students design a forest wellness program

(e.g., guided meditation, forest bathing, or
eco-therapy) with a clear itinerary and

safety protocols.

v Conduct a demonstration session of a

wellness activity in a natural setting,

explaining its therapeutic benefits to

participants.

v Draft instructional materials or manuals for

leading forest wellness activities.

Lessons Nr.:4-5

3.4.3

Additional resources

Chamberlain, J1. L., Darr, D., & Meinhold, K. (2020). Rediscovering the contributions
of forests and trees to the transition to global food systems. Forests, 11(10), 1098.
(hyperlink:_https://www.mdpi.com/1999-4907/11/10/1098)

29



https://www.mdpi.com/1999-4907/11/10/1098

od Education o,
) %4,
ol 1y

FORESTWELL

Farkic, J., Isailovic, G., Taylor, S. (2021). Forest bathing as a mindful tourism
practice. Annals of Tourism Research Empirical Insights, 2(2), 100028.
(hyperlink_https://www.sciencedirect.com/science/article/pii/S2666957921000197)
Subirana-Malaret, M., Mird, A., Camacho, A., Gesse, A., & McEwan, K. (2023). A

multi-country study assessing the mechanisms of natural elements and socio-

demographics behind the Impact of Forest Bathing on Well-Being. Forests, 14(5),
904. (hyperlink:_https://www.mdpi.com/1999-4907/14/5/904)

Guardini, B., Secco, L., Moe, A., Pazzaglia, F., De Mas, G., Vegetti, M., Rapisarda, S.
(2023). A Three-Day Forest-Bathing Retreat Enhances Positive Affect, Vitality,

Optimism, and Gratitude: An Option for Green-Care Tourism in Italy?. Forests, 14(7),
1423. (hyperlink_https://www.mdpi.com/1999-4907/14/7/1423)

3.4.4 Case - study examples (CTRL+CLICK on the case
study)

Love Forest Finland, Finland (Forest Wellness) M3 Multiple Experiences
Mountain Biking White Rabbit Mozirje, Slovenia (Activities) M3 Service Delivery
Great Western Greenway, Ireland (Activity & Adventure Park) M3 Experience
Development

Forest Lagoon, Iceland (Geothermal Spa In The Forest) M3 Rural Tourism
Experience, Spa And Forest

Nacadia, Healing Garden, Copenhagen (Forest Wellness) M3 Creating Experience

M4 Product Development

3.4.5 Suggested learning activities

Goal: Equip students with skills to design and evaluate ForestWell-based business

models.

30


https://www.sciencedirect.com/science/article/pii/S2666957921000197
https://www.mdpi.com/1999-4907/14/5/904
https://www.mdpi.com/1999-4907/14/7/1423
https://forestwell.eu/wp-content/uploads/dlm_uploads/2024/07/FORESTWELL-CASE-STUDY-Finland-Love_Forest_Finland.pdf
https://forestwell.eu/download/601/?tmstv=1723823600
https://forestwell.eu/wp-content/uploads/dlm_uploads/2024/07/FORESTWELL-CASE-STUDY-2-Great-Western-Greenway-Network-Ireland.pdf
https://forestwell.eu/wp-content/uploads/dlm_uploads/2024/07/forest_lagoon_fw_case_study.pdf
https://forestwell.eu/download/666/?tmstv=1724859987

v Workshop: Students draft a business model for a forest wellness initiative.

v Role-Playing Exercise: Simulate negotiations between stakeholders (e.g.,
entrepreneurs, conservationists).

v GQuest Speaker Session: Invite an entrepreneur from the eco-tourism or
wellness sector.

v Peer Review: Students review and provide feedback on each other's business

plans.

3.4.6 Suggested assessment methods

Assessment Focus: Designing and evaluating forest-based business models.

v Business Plan Submission: Students draft a business model for a ForestWell
initiative.

v Peer Review: Students evaluate the feasibility and creativity of their peers’
business proposals.

v Role-Playing Assessment: Use a rubric to grade student participation and
negotiation skills during stakeholder simulations.

v Rubric-Based Evaluation: Assess the structure, innovation, and alignment of

the business models with ForestWell principles.

Business Plan:
Task: Develop a business plan for a small eco-lodge incorporating ForestWell principles.
Include objectives, target audience, and sustainability practices.

Submission Format: 5-page document with an executive summary.

Role-Playing Exercise:
Task: Assume roles of stakeholders (e.g., local community, entrepreneur,

conservationist) and negotiate terms for developing a forest wellness retreat.
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Assessment: Rubric for role alignment, negotiation skills, and innovative solutions.

3.4.7 Final Recommendtions of Teachers at the End of
Module 3

To effectively implement Module 3 of the ForestWell project, teachers should focus on
creating an engaging, interactive, and practical learning environment. Teachers should
focus on practical applications, encouraging students to design creative and sustainable
ForestWell experiences that integrate wellness, tourism, and environmental
preservation. Use real-world examples and emphasize flow theory to help students craft
engaging and immersive activities. Provide hands-on learning opportunities through
field visits or simulations, and foster reflection and feedback to refine designs. Ensure
all projects align with ForestWell principles of sustainability, regeneration, and cultural

respect for a well-rounded learning experience.
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3.5 Module 4: Innovative Forest Welbeing product

Development

Module 4 equips students with knowledge and skills to design, develop, and promote
innovative and sustainable forest wellbeing products. Students gain expertise in
ecological and sustainable resource use, market research, regulatory compliance, and
community engagement. They develop skills in sustainable product development,

business innovation, marketing, and collaboration.

Module 4 overview and content with 6 topics and quiz you can find HERE

DOMOV MODULI ~ FORESTWELL (& B O SEd4-im

Modul 1: Uvod v turizem ForestWell

'I Modul 2: Vloga ForestWell pri ohranjanju, trajnosti in regenerativnem turizmu
Modul 3: Ustvarjanje nepozabnih doZivetij dobrega poCutja v gozdu
Modul 4: Inovativni razvoj izdelkov za dobro poCutje gozdov

Modul 5: PriviaCno pripovedovanje zgodb, ki ustvarja trajen uCinek

Modul 6: Predstavitev izkuSenj z uporabo dinaminega trzenja

Modul 7: Negovanje lokalnih skupnosti za dobro poCutje gozdov

3.5.1 Knowledge

v' Business key standards and expertise of ForestWell product/service development,
testing, presentation and validation.

v' Valuation of inclusion in ForestWell products or services.
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v Linking the idea of regenerative thinking to continuous and transformative

learning and product/service improvement in line with emerging trends and

markets.

3.5.2

FORESTWELL

A

Learning outcomes

Learning outcome
Skill/Sub-skill

Knowledge/

Understanding

Demonstration/Performance Indicators

Student is able to ... | Student knows/ is | Student ...
familiar with ...
1. | v understand the | v standards and expertise | v names the key standards and areas of
standards and in business expertise
expertise in the v describes and understand the meaning of
business standards and expertise
v develops an implementation plan of
ForestWell product/service (standards,
location with mapping)
2. | ¥ understand the | v inclusion v' names the key elements of inclusion
value of the concept concept in the context of forests
for ForestWell v describes and understands the value of
product/service inclusion for ForestWell product/service
v accommodates the key elements of
inclusion to his own product/service
3. | ¥ understand the | v ForestWell product | v names the key steps of ForestWell product
elements of development development
ForestWell product v develops and presents own ForestWell
development product/service with key financial elements
v tests and evaluates own ForestWell
product/service with key financial elements

Lessons Nr.: 3-4
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3.5.3 Additional resources

You can access a wealth of additional material on the online learning platform, which is
collected under the following four headings:

https://forestwelllearning.eu/topic/4-6-additional-material/

v Resources for Ecological and Sustainable Resource Use
v Resources for Market Research

v Tools for Forest Wellness Initiatives

v

Other European and International Resources

3.5.4 Case - study examples (CTRL+CLICK on the case
study)

Hawkhill Resort, Nuuksio, Finland (Wilderness Resort) M4 Multiple Products
Guide About Exceptional Trees in Maribor, Slovenia (Guide) M4 Tourist Guiding
Eco Wellness Consulting, Ireland (Training & Consultancy) M4 Workplace
Training & Tailored Packaging

Land and Forest, Iceland (Governmental Resources) M4 Product Development
3.5.5 Suggested learning activities

Goal: Understand the mental, physical, and emotional health impacts of forest
environments.
v Field Visit: Arrange a visit to a local forest or nature reserve to practice
mindfulness or forest bathing.
v Virtual Tour: If a field visit isn't feasible, use virtual reality or videos of forest

therapy practices.
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v Workshop: Students design a wellness retreat itinerary incorporating forest
therapy.
v Reflection Journal: Students document their personal experience of a forest-

related activity.

3.5.6 Suggested assessment methods

Assessment Focus: Application of forest health concepts.

v Field Report or Reflection: Students document experiences and insights from
a field visit or virtual tour.

v Retreat Design Assignment: Develop a wellness retreat itinerary incorporating
forest therapy principles.

v Reflection Journal Grading: Periodically assess student journals for depth of
insight and connection to module concepts.

v Scenario-Based Evaluation: Assign hypothetical health-focused challenges for

students to solve using forest-based interventions.

Field Visit Reflection Report:
Task: Reflect on a visit to a forest or nature reserve (or a virtual tour), focusing on
observed health benefits and their alignment with ForestWell principles.

Submission Format: 2-page reflection with specific examples.

Retreat Design:
Task: Create a detailed schedule for a one-day wellness retreat incorporating activities
like forest bathing, yoga, or mindfulness walks.

Submission Format: Written schedule (1 page) and brief explanation (300 words).
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3.5.7 Final Recommendations for Teachers at the End
of Module 4

To effectively conclude Module 4 of the ForestWell project, teachers should focus on
consolidating learning outcomes, encouraging practical applications, and preparing
students for real-world challenges. Here are key recommendations:
v' Focus on Practical Application
Reinforce Sustainability and Community Impact
Encourage Reflection and Feedback
Highlight Future Career Opportunities
Provide Comprehensive Resources

Evaluate Learning Outcomes

DN N N N NN

Inspire Lifelong Learning

By emphasizing real-world applications, sustainability, and reflection, teachers can
ensure students leave Module 4 equipped with the skills and confidence to innovate in

the growing field of forest wellness tourism.
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3.6 Module 5: Engaging Storytelling Creating

lasting Impact

Module 5 equips students with essential knowledge and skills to develop sustainable,
wellness-focused tourism practices integrated with forest environments. By combining
storytelling with sustainable practices and digital tools, ForestWell can create
memorable and impactful tourism experiences that foster deeper connections to nature

and its conservation.

Module 5 overview and content with 6 topics and development tasks you can find
HERE

DOMOV MODULI ~ FORESTWELL (& B O SEd4-im

Modul 1: Uvod v turizem ForestWell

Modul 2: Vloga ForestWell pri ohranjanju, trajnosti in regenerativnem turizmu
Modul 3: Ustvarjanje nepozabnih doZivetij dobrega poCutja v gozdu

Modul 4: Inovativni razvoj izdelkov za dobro poCutje gozdov

Modul 5: Privialno pripovedovanje zgodb, ki ustvarja trajen ucinek

Modul é: Predstavitev izkuSenj z uporabo dinamiCnega trZzenja

Modul 7: Negovanije lokalnih skupnosti za dobro poCutje gozdov

3.6.1 Knowledge

v' Process of story development, from initial idea generation to crafting a well-
rounded narrative
38
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Aspects of storytelling presented from a holistic ForestWell

ensuring comfort and sustainability.

based tourism.

offerings.

3.6.2

Learning outcomes

Learning outcome

Skill/Sub-skill

Knowledge/Understanding

Educating tourists about the importance of forest conservation and sustainability.

Crafting immersive guest experiences that connect deeply with nature while

Leveraging storytelling and digital tools to highlight the unique aspects of forest-

Focusing on customer engagement and market trends to develop competitive

Demonstration/Performance

Indicators

sensory immersion and themes of
sustainability and wellness.
that

emotional, cultural, and ecological

Create narratives integrate

aspects of forest environments.

Student is able to ... | Student knows/ is familiar with | Student ...

1. Understand Story | Explain the process of crafting a |v Develop a well-structured
Development narrative from idea generation to a narrative for a forest-based
understand the value | well-rounded story. tourism experience.
of  storytelling for | Identify and apply narrative | v Clearly outline the beginning,
ForestWell structures (e.g., beginning, middle, middle, and end of a story related
product/service end) in a tourism or conservation to wellness or conservation.

context. v' Generate unique ideas and themes
that align with ForestWell
principles.

2. Incorporate Holistic | Recognize the key elements of |v Use descriptive sensory language
Storytelling storytelling that enhance the (sight, sound, smell, touch, taste)

ForestWell experience, including in crafting stories.

v Integrate themes of sustainability,

wellness, and conservation into
narratives.
v' Balance emotional, cultural, and

ecological aspects in storytelling.
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Skill/Sub-skill

Student is able to ...
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Knowledge/Understanding

Student knows/ is familiar with

Demonstration/Performance

Indicators

Student ...

Educate on Forest

Communicate the importance of

v Explain key conservation concepts

Conservation and | forest conservation through and their importance through
Sustainability: compelling stories and examples. storytelling.
Develop educational materials or |v Develop educational activities or
experiences that engage tourists in materials for tourists that highlight
understanding biodiversity, sustainable practices.
sustainability, and ecological | v Include actionable conservation
practices. steps in the story or educational
tool.
Design Immersive | Craft guest experiences that |v Plan a guest itinerary that
Guest Experiences combine storytelling with sensory, combines storytelling with

physical, and emotional connections
to forests.

Apply principles of comfort and
sustainability to develop tourism
offerings that are both engaging and

eco-friendly.

interactive forest experiences.

v Ensure activities are aligned with
principles of comfort and
sustainability.

v Demonstrate creativity in crafting
unique guest experiences (e.g.,

forest bathing with storytelling

elements).
Leverage Digital | Use technology such as augmented | v Effectively use digital platforms
Tools for | reality, virtual tours, and social (e.g., social media, augmented
Storytelling: media to enhance and share forest- reality) to share stories.
based tourism narratives. v Highlight unique features of forest-
Highlight unique aspects of forest based tourism through Vvisuals,
experiences through digital audio, or interactive media.
storytelling techniques v' Demonstrate proficiency in
creating engaging content using
digital tools.
Analyze and | Understand customer engagement |v Identify current trends in eco-

Respond to Market
Trends:

strategies and adapt offerings to
meet current market demands for

wellness and sustainable tourism.

tourism, wellness, and customer

preferences.
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Skill/Sub-skill
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oy,
. L2
*’ ‘

FORESTWELL

Knowledge/Understanding

Student knows/ is familiar with

Demonstration/Performance

Indicators

Student ...

Utilize storytelling to differentiate

tourism experiences and foster

competitive advantage.

v' Adapt storytelling and experience

design to align with market
demand.
v Use feedback to refine and

enhance tourism offerings

7. Promote Customer

Engagement:

Develop engaging, story-driven
marketing campaigns that connect
with eco-conscious and wellness-
focused travelers.

Foster meaningful connections
between guests and nature through
immersive, personalized

experiences.

v' Develop personalized stories and
experiences to connect with target
audiences.

v' Measure the impact of storytelling
on customer satisfaction and

engagement.

connections

v Foster long-term

between guests and nature

through effective storytelling.

Lessons Nr.:3-4

3.6.3

Additional resources

Pera, R. (2017). Empowering the new traveller: storytelling as a co-creative

behaviour in tourism. Current Issues in Tourism

Boyce, M. E. (2017). Organizational story and storytelling: a critical review. The

Aesthetic Turn in Management.

Adorisio, A. L. M. (2009). Storytelling in organizations: from theory to empirical

research. Springer

All other references have been added to the corresponding material.

Storytelling and storification expert Anne Kalliomaki, (Tarinakone Ltd), has been

involved in the selection of articles and videos.
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3.6.4 Case - study examples (CTRL+CLICK on the case
study)

Nuuksion Taika, Nuuksio. Finland (Resort, Wellness, Food) M5 Storyfication Of
The Place

Forest Bath BABAVE Gornji Grad, Slovenia (Herbalism) M5 Storytelling and
Cultural Heritage

Adventure.ie, Ireland (Activity & Adventure Park) M5 Developing & Marketing
Wellness Experience Training Days and Events

Hofn Local Guide, Iceland (Slow Adventure and Activities) M5 Storytelling

3.6.5 Suggested learning activities

Goal: Teach students how to effectively market and communicate forest wellness
experiences.
v Storytelling Workshop: Students craft a narrative to market a forest-based
tourism product.
v Social Media Campaign: Designh a mock social media campaign for a ForestWell
business.
v Video Presentation: Students create short promotional videos about the
benefits of forest wellness.
v Role-Playing: Act as marketers pitching their forest tourism idea to potential

investors.

3.6.6 Suggested assessment methods

Assessment Focus: Communication and promotional skills.
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v Storytelling Project: Evaluate a narrative students create to market a forest-
based product or service.

v Social Media Campaign Design: Grade creativity, relevance, and impact of a
mock social media campaign.

v Video Presentation: Assess content quality, creativity, and alignment with
ForestWell principles in student-produced videos.

v Role-Playing Pitch: Use a rubric to grade marketing pitches for their

persuasiveness, clarity, and innovation.

2 specific examples for assessment

Social Media Campaign:

Task: Create three social media posts (e.g., Instagram carousel) promoting a forest-
based wellness experience. Include visuals and captions.

Submission Format: Digital submission (PDF or PowerPoint).

Storytelling Video:
Task: Record a 2-3-minute video telling a story that highlights the benefits of a
ForestWell activity.

Assessment: Graded on creativity, delivery, and engagement.

3.6.7 Final Recommmendations for Teachers at the ENd
of Module 5

At the end of Module 5, teachers should focus on fostering practical application,
creativity, and collaboration among students. Encourage hands-on projects where
students develop forest-based tourism experiences, incorporating storytelling,
sustainability, and guest engagement. Utilize digital tools like augmented reality and

social media for storytelling and marketing exercises.
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Provide opportunities for feedback and peer review through workshops and group tasks,
simulating real-world collaboration. Include industry insights via guest lectures or case
studies, emphasizing cross-disciplinary learning. Encourage reflection and alignment
with industry standards, and offer resources for continuous learning. Conclude the
module by celebrating student achievements through showcases or presentations,

ensuring a rewarding and impactful learning experience.
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3.7 Module 6: Showcasing Experiences Using

Dynamic marketing

Module 6 focuses on equipping students with knowledge and skills in sustainable and

regenerative marketing strategies tailored to ForestWell tourism.

Module 6 overview and content with 6 topics and quiz you can find HERE

DOMOV MODULI - FORESTWELL (& B 6 4=

Modul 1: Uvod v turizem ForestWell

Modul 2: Vloga ForestWell pri ohranjanju, trajnosti in regenerativnem turizmu
Modul 3: Ustvarjanje nepozabnih doZivetij dobrega poCutja v gozdu

Modul 4: Inovativni razvoj izdelkov za dobro poutje gozdov

Modul 5: Priviatno pripovedovanje zgodb, ki ustvarija trajen u€inek

Modul é: Predstavitev izkuZenj z uporabo dinamicnega trZzenja

Modul 7: Negovanije lokalnih skupnosti za dobro poCutje gozdov

3.7.1 Knowledge

v' Understand the concept and importance of regenerative marketing for promoting
wellness and sustainability.

v Explore strategies that emphasize transparency, authenticity, and community
engagement while avoiding short-term profit-focused tactics.

v' Develop a clear statement of principles and values that align with sustainability

and wellbeing goals.
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v' Use the manifesto to communicate core beliefs to stakeholders and customers
effectively.

v Learn how to create compelling, tailored value propositions that align with the
desires and preferences of target markets.

v Understand the difference between unique features and benefits to personalize
experiences for guests.

v' Study how to align marketing strategies with customer preferences, such as
authenticity and sustainability.

v' Explore real-world marketing campaigns from successful European ForestWell
businesses.

v' Use concise, engaging, and clear messaging to convey value propositions and
connect with potential guests.

v' Leverage digital marketing tools and techniques to showcase the unique aspects
of ForestWell experiences.

v Gain insights into designing impactful marketing campaigns that inspire and
engage audiences, such as "Discover Your Inner Peace in the Forest."

v Highlight transformative benefits of forest-based tourism through creative

storytelling.
By the end of Module 6, students will be equipped to create, promote, and sustain

ForestWell initiatives using ethical, sustainable, and customer-focused marketing

practices
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Learning outcomes

Learning outcome
Skill/Sub-skill

Knowledge/Understanding

Demonstration/Performance
Indicators

Student is able to ... | Student knows/ is familiar with Student ...

1. | Understand and Apply | ForestWell product marketingDefine Explain the concept of
Regenerative regenerative marketing and explain regenerative marketing and its
Marketing Principles its importance in promoting importance for ForestWell tourism.

sustainable tourism. Identify and implement marketing

Incorporate principles of strategies that prioritize

transparency, authenticity, and sustainability and community

community engagement into engagement.

marketing strategies. Create a presentation or report
showcasing a regenerative
marketing strategy for a
hypothetical ForestWell business.

2. | understand the value Craft a manifesto that names the elements of ForestWell
of ForestWell communicates the values and manifesto
manifesto principles of ForestWell tourism. understands the value of key
Develop a Use the manifesto to align elements of ForestWell manifesto
ForestWell marketing strategies with develops own manifesto for
Manifesto sustainability and wellness goals. ForestWell product/service

3. | Create Tailored Identify target market preferences Develop a value proposition that
Value Propositions: | and design compelling value reflects the needs and preferences

propositions. of a specific target market.
Differentiate features and benefits Differentiate the benefits and
of ForestWell offerings to meet unique features of ForestWell
diverse customer needs. offerings..

4. | Align Marketing Analyze customer expectations for Analyze customer trends and
with Customer authenticity, sustainability, and preferences related to
Preferences: wellbeing. sustainability and wellness

Develop marketing approaches that tourism.

resonate with eco-conscious and Design marketing strategies that

wellness-focused audiences address specific customer needs
(e.g., eco-conscious travelers).
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Student is able to ...
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Knowledge/Understanding

Student knows/ is familiar with

Demonstration/Performance

Indicators

Student ...

5. Master
Communication

Techniques:

Design concise and engaging
messaging to highlight the unique
aspects of ForestWell experiences.
Use digital tools such as social
media, websites, and email
campaigns to effectively

communicate with audiences.

Create concise and engaging
messages that emphasize the
unique benefits of ForestWell
experiences.

Effectively use digital tools such as
social media posts, blog articles,

or email newsletters.

6. | Design and Execute

Creative Campaigns

Develop marketing campaigns that
showcase the transformative
benefits of ForestWell tourism.
Incorporate storytelling, visuals,
and emotional engagement into

campaign designs

Develop innovative campaign
ideas that highlight the emotional
and transformative aspects of
ForestWell tourism.

Submit a detailed campaign
proposal, including objectives,
messaging, visuals, and expected

outcomes.

7. | Analyze and
Benchmark
Successful

Campaigns

Study and evaluate real-world
examples of successful ForestWell
marketing initiatives.

Apply insights to create competitive

and innovative marketing strategies

Evaluate real-world examples of
effective regenerative marketing
campaigns.

Identify key elements that
contributed to the success of

these campaigns.

8. | Promote
Sustainability and
Wellbeing in
Marketing

Advocate for eco-friendly tourism
practices through marketing efforts.
Use marketing to educate
audiences about the benefits of
sustainable and regenerative

tourism.

Integrate educational messages

about conservation and wellness

into marketing materials.
Advocate for sustainable tourism
practices through promotional

efforts.

Lessons Nr.: 2-3
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3.7.3 Additional resources

Ohe, Y., Ikei, H., Song, C., & Miyazaki, Y. (2017). Evaluating the relaxation effects of
emerging  forest-therapy  tourism: A multidisciplinary  approach. Tourism
Management, 62, 322-334.

He, M., Liu, B., & Li, Y. (2023). Tourist inspiration: How the wellness tourism experience
inspires tourist engagement. Journal of Hospitality & Tourism Research, 47(7), 1115-
1135.

Cai, Z., Gold, M. A., Cernusca, M. M. 1., & Godsey, L. D. (2022). Agroforestry Product
Markets and Marketing. In North American Agroforestry: Third Edition (pp. 439-468).
https://doi.org/10.1002/9780891183785.ch15

3.7.4 Case - study examples (CTRL+CLICK on the case
study)

Sleeping On A Platform Slivha, Slovenia (Tree Top Experience) Camping M6

Marketing Experience Treetops’

Drumhierny Woodland Hideaway, Ireland (Destinations) M6 Marketing &
Storytelling

The Healing Forest, Ireland (Training & Consultancy) M6 Marketing

3.7.5 Suggested learning activities

Goal: Highlight the role of forests in sustainability and regenerative practices.
v Group Project: Develop a conservation strategy for a forest tourism site.
v Case Study Analysis: Analyze a regenerative tourism project for its

sustainability impact.
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https://forestwell.eu/wp-content/uploads/dlm_uploads/2024/07/FORESTWELL-CASE-STUDY-9-The-Healing-Forest-Ireland-MMS.pdf

v Creative Poster Design: Students create a poster advocating for sustainable
forest tourism.
v Scenario-Based Task: Students solve hypothetical challenges related to forest

conservation.

3.7.6 Suggested assessment methods

Assessment Focus: Promoting sustainability and regenerative practices.

v Group Project Report: Develop a conservation strategy for a forest tourism site
and present findings.

v Poster Presentation: Students create and present a poster advocating
sustainable tourism practices.

v Case Study Evaluation: Analyze a regenerative tourism project, assessing its
ecological and economic outcomes.

v Scenario Task Submission: Grade solutions to hypothetical conservation

challenges.

Poster Design:
Task: Design an advocacy poster promoting sustainable tourism practices in
forest areas, emphasizing conservation and regeneration.

Submission Format: Digital or printed poster with a 100-word description.

Case Study Analysis:
Task: Analyze a regenerative tourism initiative (e.g., Coillte’s programs) and
assess its sustainability impact.

Submission Format: 3-page written analysis.
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3.7.7 Final Recommendations for teachers at the End of
Module 6

At the end of Module 6, teachers should encourage practical application through real-
world marketing tasks, such as creating campaigns for ForestWell businesses. Foster
creativity by promoting innovative tools like social media and storytelling techniques,
while emphasizing ethical and sustainable marketing practices. Provide opportunities

for feedback, collaboration, and iterative refinement to enhance student projects.

Incorporate case studies and digital tools to bridge theory with industry standards, and
encourage reflective practice to align strategies with ForestWell values. Conclude the
module with a showcase or competition to celebrate student achievements, ensuring a

rewarding and impactful learning experience.




3.8 Module 7: Cultivating Local Communities for

Forest Welbeing

Module 7 equips students with the ability to engage local communities in ForestWell
initiatives, promote environmental stewardship, and integrate cultural heritage into
tourism. This module emphasizes collaboration between guests, communities, and

governments to foster impactful and environmentally responsible tourism.

Module 7 overview and content with 6 topics and quiz you can find HERE

DOMOV MODULI ~ FORESTWELL (& B & ZEd4-i=

Modul 1: Uvod v turizem ForestWell
Modul 2: Vioga ForestWell pri ohranjanju, trajnosti in regenerativnem turizmu
Modul 3: Ustvarjanje nepozabnih doZivetij dobrega poCutja v gozdu

Modul 4: Inovativni razvoj izdelkov za dobro poCutje gozdov

Modul 5: Priviaéno pripovedovanje zgodb, ki ustvarja trajen uCinek

Modul 6: Predstavitev izkusenj z uporabo dinamiCnega trzenja

Meodul 7: Megovanije lokalnih skupnosti za dobro poCutje gozdov

3.8.1 Knowledge

v Understand the importance of involving local communities in ForestWell
initiatives.
v Learn how to engage communities through programs, events, and restoration

projects, fostering economic, social, and cultural benefits.
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v' Explore practices for promoting forest conservation, biodiversity, and sustainable
management.

v Learn to engage in and advocate for activities such as tree planting, habitat
preservation, and restoration of degraded areas.

v' Recognize the role of cultural knowledge and practices in enriching ForestWell
initiatives.

v' Learn strategies to preserve and promote cultural heritage through tourism.

v' Identify characteristics, motivations, and needs of ForestWell tourists.

v Learn to align services with environmentally conscious travelers seeking wellness
and immersive nature-based experiences.

v Understand key EU and national policies supporting forest recreation, public
health, and rural development.

v' Learn to integrate these policies into strategic planning for ForestWell businesses.

v Develop a comprehensive understanding of how guests, communities, and
governments contribute to sustainable and impactful ForestWell initiatives.

v Learn about the economic and health benefits of forest recreation and nature-
based tourism.

v' The importance of building strong and sustainable partnerships with local
communities

v' Presentation of the networks as case study examples focusing on the links of

forest-related content to local communities’ benefits
By the end of Module 7, students will gain a holistic perspective on creating successful

and sustainable ForestWell experiences that benefit guests, communities, and the

environment.
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Learning outcomes

Learning outcome
Skill/Sub-skill

Knowledge/Understanding

Demonstration/Performance

Indicators

Student is able to ...

Student knows/ is familiar with

Student ...

Engage with Local | Collaborate with communities to |v names the reasons of ForestWell
Communities design initiatives that promote produc/service involvement in the
economic, social, and cultural context of local community
benefits. v understands the value of
Organize community-focused collaboration with local community
programs and restoration projects. within regenerative concept
v develops a plan of ForestWell
product/service integration in the
local environment/community within
regenerative concept
Promote Implement and advocate for |v Design activities such as tree
Environmental sustainable forest management planting, habitat preservation, or
Stewardship: and conservation practices. forest restoration.
Design activities that enhance |v' Demonstrate understanding of
biodiversity and restore degraded biodiversity enhancement and
ecosystems. sustainable forest management
Preserve and | Identify and incorporate cultural | v Incorporate local cultural traditions
Integrate Cultural | knowledge and traditions into and knowledge into  tourism
Heritage: ForestWell experiences. experiences.
Develop tourism offerings that |v Respect and promote cultural

respect and promote cultural heritage through marketing and
heritage. program design.

v Design a tourism package or
experience that highlights cultural
heritage and aligns with community
traditions

Analyze and Address | Identify the motivations and |v Assess the preferences  and

Target Market Needs

expectations of ForestWell tourists.

expectations of ForestWell tourists.

54
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Skill/Sub-skill

Student is able to ...

oy,
. L2
*

FORéSTWELL

ot &

Knowledge/Understanding

Student knows/ is familiar with

Student ...

Demonstration/Performance
Indicators

Align tourism services with the
desires of wellness-seekers and

eco-conscious travelers

v/ Align tourism services with the

wellness and eco-conscious market

segment.

5. Integrate Policy and
Strategic Planning

Understand and apply EU and
national policies related to forest

recreation, public health, and rural

Demonstrate knowledge of relevant
EU and national policies for forest

recreation and rural development.

development. Align business strategies with policy
Develop

ForestWell

strategic plans for objectives to ensure compliance and

businesses that align sustainability.

with these policies.

6. Design Holistic | Create initiatives that balance |v Balance environmental, community,
ForestWell Initiatives guest  satisfaction, community and guest needs in initiative design.
benefits, and environmental | v Highlight the economic, health, and
sustainability. cultural impacts of the proposed

Highlight the economic, health, and initiatives.

cultural impacts of forest-based

tourism.

Lessons Nr.: 2-3

3.8.3 Additional resources
Forests in Common: Learning from diversity of community forest
arrangements in Europe. Europe boasts a rich array of community forest

arrangements. This paper explores these diverse forms inclusively by examining 15
cases from Italy, Scotland, Slovenia, and Sweden using reflexive grounded inquiry. We
analyse them across four dimensions—forest, community, their interrelationships, and
their connections to broader society—identifying 43 subdimensions. Our findings

highlight how these arrangements contribute to collective natural resource
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management and challenge the traditional divide between ‘communities of place’ and
‘communities of interest’. They demonstrate multilevel environmental governance,
shaped by historical and environmental pressures, and enhance society’s connection
with nature and adaptive capacity. https://link.springer.com/article/10.1007/s13280-
020-01377-x

Community 4 Tourism The project Community 4 Tourism (C4T) is part of the

activities of the thematic community of the Interreg Euro-MED program on sustainable

tourism. It aims to contribute to the improvement of European and transnational
territorial cooperation by targeting objectives concerning the strengthening of
sustainable tourism in the Mediterranean area and the transition towards a resilient and

climate-neutral society. https://planbleu.org/en/projects/community-4-tourism/

FOREST EUROPE is a Pan-European voluntary high-level forest policy process. Since

1990, the aim has been to develop common strategies for the 46 signatories (45

European countries and the EU) on how to protect and sustainably manage forests. The
FOREST EUROPE Sustainable Forest Management (SFM) definition and set of criteria
and indicators are internationally regarded as guidelines for SFM. Every four to five
years, Ministers responsible for forests meet to endorse new declarations, decisions
and resolutions. These commitments serve as a framework for implementing SFM,
adapted to the national circumstances, but with a regional approach to strengthen

international cooperation. https://foresteurope.org/about/members/

The European Partnerships co-funded and co-programmed under the second
Horizon Europe Strategic Plan involve collaborative efforts to address key research
and innovation challenges in Europe. This paper is design to bring together public and
private stakeholders to pool resources and expertise, aiming to drive progress in critical
areas such brain health, forest and forestry for a sustainable future and resilient cultural

heritage. By aligning with the Horizon Europe Strategic Plan, these partnerships seek
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https://foresteurope.org/about/members/

to advance Europe’s global competitiveness and tackle complex issues through

coordinated research and innovation efforts. https://research-and-

innovation.ec.europa.eu/system/files/2023-07/ec_rtd candidate-list-european-

partnerships.pdf

The European Market Potential for Nature Tourism 2023 talks about nature-
based tourism as one of the fastest-growing tourism sectors. The focus is on travel for
the purpose of enjoying natural areas and biodiversity on land, water, ice or even
snow/ice. Nature-based tourism can take many different forms, including forest
wellbeing, wildlife watching, birdwatching, ecotourism, walking, cycling, fishing,
adventure trips or sun and beach tourism. Nature-based tourism can also have the
purpose of serving the community (community-based tourism, or CBT) or have
scientific, academic, volunteering or educational (SAVE) goals. Within this niche,
Germany, France, the Netherlands, Belgium, Poland and the Czech Republic are the

most relevant European markets. https://www.cbi.eu/market-

information/tourism/nature-tourism/market-potential

Green Force Care EU talks about Green for Health and Social Inclusion looking at
forest based care, urban green care, social agriculture and green care

tourism. https://www.greenforcare.eu/

3.8.4 Case - study examples (CTRL+CLICK on the case
study)

Haltia Lake Lodge, Nuuksio, Finland (Resort, Wellness) M7 Lake District
Community
Eko Tourist Farm Urska Stranice, Slovenia (Tourist Farmstay) M7 Local Network

Involvement

57


https://research-and-innovation.ec.europa.eu/system/files/2023-07/ec_rtd_candidate-list-european-partnerships.pdf
https://research-and-innovation.ec.europa.eu/system/files/2023-07/ec_rtd_candidate-list-european-partnerships.pdf
https://research-and-innovation.ec.europa.eu/system/files/2023-07/ec_rtd_candidate-list-european-partnerships.pdf
https://www.cbi.eu/market-information/tourism/nature-tourism/market-potential
https://www.cbi.eu/market-information/tourism/nature-tourism/market-potential
https://www.greenforcare.eu/
https://forestwell.eu/wp-content/uploads/dlm_uploads/2024/07/FORESTWELL-CASE-STUDY-Finland-HLL.pdf
https://forestwell.eu/download/640/?tmstv=1723833535

od Education fo,. .
ac " Fo,
g °res,
9y
" }; K

FORESTWELL

Nadur Integrative Forest Therapy, Ireland (Train & Consultancy) M7 Immersive
Eco Tourism Partnership
Reykjavik Forestry Association, Iceland (Forestry Association) M7 Forestry

Foundation

3.8.5 Suggested learning activities

Goal: Apply the knowledge gained throughout the course to analyze and solve real-
world challenges.
v Capstone Project: Students design a comprehensive ForestWell tourism
initiative.
v Panel Discussion: Invite local stakeholders (e.g., environmentalists, business
leaders) for Q&A sessions.
v Final Presentation: Students present their projects to the class for evaluation
and feedback.
v Reflective Essay: Write about key learnings from the course and how they can

be applied in practice.

3.8.6 Suggested assessment methods

Assessment Focus: Synthesis of knowledge and practical application.
v Capstone Project Submission: Grade students on the comprehensiveness and
feasibility of their ForestWell tourism initiative.
v Final Presentation: Evaluate students' ability to present and defend their
projects effectively to a panel or peers.
v Panel Q&A Participation: Assess responses during a stakeholder Q&A session

for depth of understanding.
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v Reflective Essay: Students write about their key learnings and how they plan

to apply them in real-world contexts.

2 specific examples for assessment

Capstone Project:

Task: Design a comprehensive forest wellness tourism plan, including goals, activities,
sustainability practices, and marketing strategies.

Submission Format: 10-page report with visuals and a presentation.

Final Presentation:
Task: Present the capstone project to a mock panel of stakeholders, highlighting key
features and addressing questions.

Assessment: Rubric for presentation skills, content, and response to Q&A.

3.8.7 Final Recommendations for Teachers at the End
of Module 7

At the end of Module 7, teachers should focus on fostering community collaboration,
environmental stewardship, and cultural awareness. Encourage hands-on and project-
based learning, such as designing tourism initiatives that balance guest satisfaction,
community engagement, and conservation. Provide tools for market analysis, align
assignments with relevant policies, and use real-world case studies to bridge theory
and practice.

Incorporate reflective practices and team-based projects to simulate real-world
dynamics. Conclude the module with a showcase of student initiatives to celebrate their
achievements and reinforce their readiness for sustainable and community-focused

tourism planning.
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4 Conclusion

The ForestWell Experience Development Handbook serves as a comprehensive guide
for vocational education and training (VET) providers, learners, and entrepreneurs
seeking to innovate within the burgeoning fields of forest-based wellness and tourism.
By bridging the gaps between nature, well-being, and sustainability, this handbook
equips users with the knowledge, tools, and inspiration needed to create impactful
forest wellness experiences that resonate with modern global trends.
The ForestWell approach exemplifies the harmony between environmental stewardship
and human well-being. It highlights how forests can serve as both a sanctuary for
mental and physical health and a driver of sustainable economic growth.
By providing practical resources, case studies, and actionable frameworks, this
handbook empowers learners and professionals to develop creative, sustainable
solutions tailored to the growing demand for wellness-focused tourism.
The principles of conservation, regenerative tourism, and community engagement
presented in this handbook emphasize that success in forest-based wellness is
intertwined with a commitment to preserving natural ecosystems for future
generations.
ForestWell underscores the importance of partnerships with local communities, industry
stakeholders, and policymakers to ensure authentic, culturally enriched, and
sustainable experiences.
As a global society increasingly values nature-based wellness and sustainable tourism,
the ForestWell framework challenges us to reimagine our relationship with forests. We
encourage you, as VET providers, learners, or entrepreneurs, to:

v Embrace creativity and innovation in designing forest-based experiences.

v' Foster sustainability and stewardship in every initiative.

v' Build meaningful collaborations that benefit individuals, communities, and the

environment.
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The ForestWell project not only addresses current trends but also anticipates the future
needs of the wellness and tourism industries. Whether you are an aspiring
entrepreneur, a seasoned professional, or an educator shaping the next generation of
innovators, this handbook is your gateway to creating meaningful, transformative

experiences.

Together, we can ensure that forests remain a source of wellness, inspiration, and

prosperity—sustainably and inclusively—for generations to come.

We invite to to read our NEWS

Join our social media: FB, IG, in

Connect people via our NETWORK and take a look to INTERACTIVE MAPS and CASE
STUDIES.

A walk in nature, walks the soul back home.
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- Mary Davis
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https://forestwell.eu/news/
https://www.facebook.com/digitalforesttourism
https://www.instagram.com/forestwell_project/
https://www.linkedin.com/groups/9559394/
https://forestwell.eu/forestwell-interactive-maps/
https://forestwell.eu/case-studies/
https://forestwell.eu/case-studies/

